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9 Airports want to create enough revenue to survive

So do retailers...



9 1. Great looking stores




Great looking stores...
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Hudson News

Coming soon to Miami North Terminal



Great looking stores...

New Travel & Leisure Concept

Coming soon to JFK, Vancouver, Halifax, Orlando Sanford



Great looking stores...
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Coming soon to JFK, Vancouver, Halifax, Orlando Sanford




Great looking stores...
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Indulgences

Coming soon to Miami North
Terminal



Great looking stores...

Boca Bons

Coming soon to Miami North Terminal



Great looking stores...

028-0825 Aquarium Aanimation

Vancouver International




e What’s on the horizon?




Great looking stores...
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Orlando International Airport “Gallerie”
Airside 3



Great looking stores...
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Vancouver International Airport
“Gallerie”



Great looking stores...

Vancouver International Airport “Gallerie”



Great looking stores...

Orlando Airside 1-NTS
07.07.08

Orlando International
Airport

Airside 1



9 2. Price point, value selling, quality




Customer perception

—Visual Merchandising
— Product Differentiation
— Product Quality



Visual Merchandising...

Merchandising Standards
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* Qur primary responsibility
is to protect the Hudson
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Product Differentiation...
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Product Quality
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* Drive Sales
* Increase GM
* Instill Brand Continuity






